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Packaging Material Management Policy

1. Purpose

Eastroc Beverage (Group) Co., Ltd., its branches, subsidiaries, companies it controls,
and companies over which it exercises management authority (hereinafter referred to
as "the Company") adheres to the corporate mission of “providing healthy functional
drinks for consumers” and upholds the corporate values of “Simplicity, Integrity,
Collaboration, and Struggle”. The Company strictly complies with all applicable laws
and regulations in the jurisdictions where it operates. The Company actively champions
the "Circular Economy" concept and promotes comprehensive lifecycle management
for packaging materials and wastes. The Company is dedicated to achieving waste
minimization, optimizing resource utilization, and ensuring environmentally sound

disposal of packaging waste.
2. Scope of Application

This Policy applies to Eastroc Beverage (Group) Co., Ltd., its branch offices,
subsidiaries, companies it controls, and companies over which it exercises management

authority.
3. Sustainable Packaging Management Strategy

The Company employs responsible usage practices for packaging materials. The
Company is committed to establishing a full-lifecycle management system that
encompasses eco-design, usage reduction, and recycling. By prioritizing the use of
recyclable and renewable materials and actively exploring circular packaging models,
the Company strives to minimize resource consumption and its environmental footprint,

while maintaining uncompromised product safety.

4. Sustainable Packaging Materials Targets
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The Company pledges to achieve the following sustainable packaging objectives:

4.1 Renewable Content: By 2030, increase the proportion of renewable materials in

the Company's total packaging to at least 29%.

4.2 Plastic Reduction: By 2030, reduce the usage of non-recyclable or hard-to-recycle

plastics by at least 10% against a 2024 baseline.

4.3 Recycled Content: By 2030, ensure the proportion of recycled and renewable

content in cartons and product PET packaging reaches over 28%.

4.4 Recyclability: By 2030, ensure 100% of relevant packaging is recyclable, reusable,

or compostable.
5. Sustainable Packaging Materials Actions

5.1 The Company continues to advance packaging lightweighting initiatives. By
optimizing structural design and reducing packaging weight per unit product, it aims to
lower packaging material usage and reduce the environmental impact of packaging at

its source.

5.2 The Company actively explores post-consumer packaging recovery, leveraging
existing sales channels and collaborating with various parties to develop circular
recovery mechanisms. It encourages consumer participation in packaging recycling,
making it more convenient for consumers to engage in environmental practices.
Furthermore, through both online and offline promotional activities, the Company
actively advocates for and disseminates the concepts and methods of the circular

economy.

5.3 In regions without mandatory recycling regulations, the Company proactively
promotes packaging recovery or recycling initiatives. The Company supports local
recycling development through self-construction, partnerships, or supporting of local

facilities, and actively conducts recycling pilot programs.

5.4 The Company conducts systematic recyclability assessments for all primary

packaging items, including PET bottles, caps, labels, cartons, and films. Based on these
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evaluations, the Company formulates clear transition roadmaps and alternative material

strategies.

5.5 The Company actively engages in value chain collaboration, promoting alignment
with supplier recycling systems. It explores mechanisms, through industry alliances or
cooperative programs, to support the equivalent recycling or circular use of recyclable

materials.

5.6 The Company conducts consumer education pilot activities and is progressively
implementing consumer education and action plans in its key business regions. At
major operating locations, the Company establishes packaging take-back points and
launches awareness campaigns to enhance public awareness and participation in eco-

friendly packaging and waste management.
6. Revisions and Reviews

The Company reviews this Policy on a regular basis and revises it as necessary.



